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2009 RATE CARD

AD SIZE 1X RATE 6X RATE 12X RATE
Full Page 7.375 x 9.875 (v) $1,175 $1,057 each  $950 each
1/2 Page Vertical 3.687 x 9.87 (V) .......... $765 .......... $688 each........ $620 each
1/2 Page Horizontal 7.375x4.937 (h) ........ $765 .......... $688 each........ $620 each
1/4 Page Vertical 3.687 x 4.937 (V) ........ $415 ... $375 each........ $335 each
1/4 Page Horizontal 7.375x2.468 (h) ........ $415 ... $375 each........ $335 each
1/8 Page 3.687 x 2.468 (h) ........ $210 .......... $189 each........ $170 each
Inside Front Cover 7.375x9.875 oo $1,350........ $1,215 each ....$1,095 each
Inside Back Cover 7.375x9.875 .............. $1,350........ $1,215 each ....$1,095 each
Back Cover 7.375x9.875 .............. $1,450........ $1,305 each ....$1,175 each

$150 premium for guaranteed positioning

READERSHIP: 10,000

DISTRIBUTION:

350 local salons, medical spas, nail salons, boutiques, doctors
offices and hospitals within Reno, Sparks, Truckee and more!

AD DESIGN RATES:

1/8 page to 1/4 page  $50
1/2 page to full page  $75

MECHANICAL SPECIFICATIONS

Acceptable file formats: CLEVER is a PC platform environment.

All digital ads are considered press-ready — errors or changes to files following delivery will
incur additional charges. Reader spread advertising must be supplied as single pages.
Acceptable media formats: CD or DVD.

General requirements: 250 line screen — placed images should be 300 DPI, sized to final
printed size. Do not enlarge images greater than 20% in your ad-building application, or

quality will be compromised.

Adobe lllustrator: version 9.0 or greater. Save file as an EPS with all images/links embed-
ded. If not included with the file, all type must be Outlined.

Photoshop version 6.0 or greater. EPS format saved as Binary. TIFF format saved as PC
without LZW compression. Please render all type and flatten layered files.

Adobe Acrobat PDF: Version 4.0 or greater. All PDFs must be created with Acrobat Distiller
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Trim: 8.375" x 10.875"
Live: 7.375 x 9.875
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1/2 Page 1/4 1/4 Page 1/8 Page
\Vertical Page 3.687"h x
V 3.687n" 2468V
Full Page 36870" X .
9.875v 1.843n 4937"v
Bleed: 8.625" x 11.125" X
9.875v

1/2 Page Horizontal
7.375n" x 4.937v"

1/4 Page Horizontal
7.375"N x 2.468'v
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CLEVER!

DEMOGRAPHICS

Any woman interested in shopping or "just browsing", fashion, beauty, home décor. We
appeal to women of all ages, nationalities and incomes...that's the beauty...there is no
dividing line. If you shop....you are our demographic.

Ages 21-58 years old

Clever Magazine is all about easy-to-read, short-attention-span sound-bites regarding the
latest in shopping, fashion, beauty and home décor in Northern Nevada. We're fun, we're
funky, we're hip and we love a great idea. If someone has a great product...it behooves us
to know about it. That's our business!

Our text is short, sweet and to the point...no lengthy editorials. No trying to convince any-
one of anything...our reader is savvy and discerning enough to know what she wants...our
job is to highlight that table lamp, those red shoes, the sassy necklace and point our reader
in the right direction of where to get it.

Our layout is colorful and eye-catching. Our ideas are amazing and we are "Oh so so
CLEVER!"

Whether you are a large company or an independent business, advertising in CLEVER! will
gain you exposure and prime positioning. Distribution includes subscription, local boutiques,
restaurants, hair salons, day spas, medical and dental offices and we're online! Check us
out at www.clevermagazine.net. We'll list you in print and online! Two for the price of one.
We love a good deal. It's in our nature!

Consumers are sure to see us at the same store where your products can be purchased.

Everybody loves a CLEVER! idea. As we like to say, "We don't want to change the
world...we just want to have fun."

So advertise in CLEVER! and have some fun.

SHOPPING FOR WOMEN CONSUMERS

Let CLEVER! help you reach women.

READERSHIP
REACH THE REAL
BUYING POWER!

¢ 92% are educated women
in their 30’s.
+ 36% are 25 to 34 years of age
* 40% are 35 to 44 years of age
+ Average income $69,000 per year
+ 25% earn $50,000 to $74,000 per year
+ 19% eam $75,000 to $99,000 per year
* 14% eam $100,000 to $149,000 per year

CLEVER]

is distributed to various:
+ Boutiques

+ Salons

+ Doctor’s offices

* Restaurants

* Retail stores

+ Post offices

+ Dentist's offices

« Gyms

* Insurance agent’s offices
+ Chiropractor’s offices

+ Plastic surgeon’s offices
+ Medical spas

+ Casinos

What are women shopping for? . .
Online ppIng Retail Spending by Women
84% more likely to buy furniture/home furnishings online Year
52% more likely to buy women’s clothing online 2003 |
35% more likely to buy a cell phone online 2004 —
19% more likely to buy movie tickets online 2005
. 2006
Offline 2007
37% more likely to buy women’s clothing offline 2008
36% more likely to buy a laptop computer offline

|
.
| $53
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In Billions

$26
$33
$40
$46

$60

36% more likely to buy small appliances offline
28% more likely to buy kids clothing offline
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